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The WWD Beauty Biz Top 100 ranks theworld’s largest
beauty manufacturers, AWho's Who of the cosmetics industry,
thesa companies weigh in at $140.78 bilicn.

Firns ara istad by ther parent companies and rankad by beauty
aalea for the 2000 calandar year. For fimns whosa fiscal years dd
et run from January 1, 2008, to Decemnbear 31, 2008, estimates
were calculatad, Al revienue figures wans either obtained from the
companias or generated with the halp of industry sourcas.

For this lizt, "beauty” includes fragrance, maksup, skin care,
2un care, hair care and decdorant, plus celluite and sheving
products, | does not comprise bar 2oaps, razors, toothpastas,
foods and dist foods, medicines, vitamins or detergants. Bealty
revenues only comprisa sales of baauty products sach fim
rmanufactures and do not include business from private labal
lines or products it might distribute for othar frms. Yaar-on-year
parcantage changes ara in real tarmis, not on a like-fordike basia,
and non-LL.S based companias’ sales are corverted into dollars
accordng to the average yearly exchangs rates for 2003,

The total $140.78 bilion of zales generatad by the top 100
companies was down 18.3% yearon-year, That differance
atermnsz largely from exchange rate fluctuations.

Maanwhila, the smallest companies on the list got larger.
For instance, in 2000, the 100th-ranked firm rang up $112.6
million wersuz $100.8 million in the 2008 edition, reprasanting
a 2.4% rise.

Twelve companies that wers in the 2008 ranking fell off the
ligt in 2006, Many werz hard hit by the financid crisis. (Ona's
year-on-year revenuaes dropped by as much as 305 ) Some
ware nudged off tha ranking dua to margars and acquistions
activity. Thess included Tig, which was bought by Unilewer
for $411.5 million; The Faca Shop, which was acquired by LG
Housahold & Health Care for KEW 420 billion, and Simple
Health & Beauty, which was snappad up by Abarto Culver for
about $335 million.

Gaographically speaking, companies in emarging
marketa continued their blistering growth rataz. In Brazil,
for example, Natura's ravenussa rosa 18.6%, O Boticdrio's
gained 20.2% and Hypermarcas' spiked 52%. In Pany,
Belcom Intemational's sales increased 12.6%, whila in
China, Bawang Intemational's jumped 25% and Shanghai
Jahwa's registared an 8.2% uptick. Revenuss at Dabur
India, maarwhile, grew 42,3%,
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BEAUTY'S TOP 100
AT A GLANCE

No.1: LOREAL, with sales

of $24.36 billion

No.100: GROUPE JACQUES
BOGART, with sales of

$112.5 million {est)

GEOGRAPHIC BREAEDOWN:
Us: a1

FRANCE: 16
JAPAN: 12

[TALY: 10
GERMANY: 8
UK.: 8

BRAZIL: 3
SWITZERLAND: 3
SOUTH KOREA: 3
CHINA: 2

THE BAHAMAS: 1
BELGIUM: 1
[NDIA: 1

PERLE: 1

RUSSIA: 1

SPAIM: 1
SWEDEN: 1

PERCENTAGE INCREASES
AND DECREERSES FOR 2009
VERSUS 2008

A 49 companies INCREASED
their sales

W 4T pEcrREAsSED thelr sales
== & Were FLAT

COMPANIES WITH SALES
INGREASES OVER 20%
RANK  GOMPANY

20 Pacific Corp.: 20.7%

38 Reckitt Benckiser:
20.2% (est.)

41 O Boticaric: 20.2%
53 Lush: 48.5%

&7 Energizer Holdings:
25% [est.)

59 Kalina: 20%
61 Hypermarcas: 82%
63 Dabur India: 42.3% (est.)

66 Bawang Intemational:
25% (est))

88 Able C&C: 79.1%
02 New Wave: 127.7%
06 Cosnova: 26.2%

THE FOLLOWING SMALL
COMPANIES BECAME BIG
ENOUGHTO MAKEIT IN
THERANKING THIS YEAR:
No. 02 NEWWAVE

No. 95 NUXE GROUPE

No. 06 COSNOVA

No. 90 CAUDALIE






